SDGs in Business Management

SDGs matrix: Social challenges and SDGs addressed by SOMPO
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This matrix follows ISO 26000 frameworks to clarify the relationship between the social challenges facing SOMPO, which were 2, we narrowed down Materiality candidates based on their level of importance, and identified which social challenges to priori-
identified in Process 1 of the Materiality Identification Process, and the core subjects of ESG and ISO 26000. It also indicates tize through our business. Finally, in Process 3, we organized, integrated, and systematized these social challenges according to
which of the 169 SDG Targets the Sompo Group will contribute to through the provision of its products and services. In Process our strategies. We have termed these challenges “Materialities,” or priority issues for realizing SOMPQO’s Purpose.
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*1 SDG targets strongly linked to Sompo Group’s initiatives are marked as “@,” and those moderately linked are marked as “A.”

The Sompo Group will continuously review the matrix in light of developments in its problem-solving business and changes to social challenges.
*2 This matrix was formulated under the supervision of Professor Hidemitsu Sasaya of the Chiba University of Commerce.
* “Health and Productivity Management®” is a registered trademark of Nonprofit Organization Kenkokeiei.
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